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1. What do you mean by Brand Repositioning? Describe the methods of Repositioning with the help of examples?
2. Write a note on DAGMAR approach and its significance in the field of adverting?
3. What is the Hierarchy of effects Model? Explain the ethical and regulatory aspects of advertising?
4. Elaborate the role of advertising message: message objectives, recall, attitude, emotions, and feelings, in forming customer behavior towards a product or brand?
5. Branding plays a very significant role in today’s marketing environment? Explain this statement in the light of brand planning, brand vision and visioning process?
