Vishisht School of Management, Indore
Internal Assessment
Course Stream & Semester – BBA Plain (3rd SEM)
Subject- Marketing Management

 Q1. Define basic concept of Marketing Management ? explain its different approach and concepts? 
Q2. What is product positioning? Discuss the various positioning strategies used by a marketer for positioning it’s product in market. 
Q3. Write short notes of following 
a. Marketing Mix 
b. Market Research. 
c.  Promotion Mix. 
Q4. Explain the process of Consumer Buying Decision. What are the implications of this process to marketing manager. 
Q5.What is the purpose of marketing environment. Discuss it’s various elements.
